JAPAN Insights

COMING OF
AGE DAY

AND YOUTH TRENDS

Every second Monday of January, Japan celebrates Coming-of-Age Day,
honouring young people who have turned 18 and are officially recognized as adults.
This report looks at current trends among Japanese youth, focusing on sports and social media use.
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Japanese teens value stability and pursuing interests.
Males show a preference for digital technology careers, while females gravitate towards public service roles.
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Yuki Kawamura : Masahiro Sekita @ Koji Chikamoto :  Neymar Jr.

Ohtani received 41.5% of votes overall, the highest across all age groups (18-70).
He was the most favourite athlete among both male and female respondents.
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44% of Japanese youth watch sports on YouTube,
indicating the growing preference for digital platforms over live events.
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*LINE is excluded from this data as it functions primarily as a communication tool, similar to WhatsApp in Europe and North America.

There has been a noticeable increase in the use of X and Instagram, while Facebook's popularity has plateaued.
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